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Inflation accounting (IAS 29) is not applied in 2005&2006&2007 financials on the back of CMB’s requirements. The

financial statements are reclassed for presentation purposes, the CMB format is also available through ISE and DYH 

websites.

The figures related to advertisement, which are not stated in financial statements are based on management reports and

not consistent with IFRS Figures. The market shares stated in this document are based on the estimates of various 

sources which are believed to be reliable and compiled by DYH and are subject to slight revisions in one year period.

This presentation does not constitute an offer or invitation to purchase or subscription for any securities and no part of it 

shall form the basis of or be relied upon in connection with any contract or commitment whatsoever.

The information contained in this document has not been independently verified. No representation or warranty express or

implied is made as to and no reliance should be placed on, the accuracy, completeness, correctness or fairness of the

information or opinions contained herein. Neither the company nor any of its affiliates, advisors or representatives shall

have any liability whatsoever (for negligence or otherwise) with respect to any loss howsoever arising from any use by third

parties of this presentation or its contents or otherwise arising in connection with it.

Notice
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Women, Health and Decoration

Economy, News and Law

People, Youth, Travel and Life Style

Information Technology and Computers

Hobbies, Cooking and Special Interest

Dogan Burda : Leading Magazine Group in Turkey Dogan Burda : Leading Magazine Group in Turkey 
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DoDoğğan Burda an Burda AdvertisingAdvertising
RevenuesRevenues* (* (YTLmYTLm))

Magazine Magazine AdvertisingAdvertising -- TurkeyTurkey
((YTLmYTLm))

AdvertisingAdvertising Market Market ShareShare

* * For the purpose of marketFor the purpose of market shareshare comparisons,comparisons, advertisingadvertising revenuesrevenues presentedpresented
here here areare basedbased on on ManagementManagement reportsreports whichwhich areare slightlyslightly differentdifferent fromfrom IFRS IFRS 
resultsresults. . 

21.3%21.3% 28.7%28.7%

Despite a slowdown in print media in 2006Despite a slowdown in print media in 2006--2007, magazines outperformed the traditional media. 2007, magazines outperformed the traditional media. 

After strong gains in 2005, Dogan Burda maintains its market shaAfter strong gains in 2005, Dogan Burda maintains its market share at c40%.re at c40%.
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16.3%16.3%

16.8%16.8%



5

7,4

10,8
12,6

8,5

2004 2005 2006 2007

20,8

29,2
32,5

25,1

2004 2005 2006 2007

40.4%40.4%

ConsumerConsumer Magazine Magazine CirculationCirculation ShareShare

Total Net Total Net CirculationCirculation UnitsUnits –– TurkeyTurkey
((UnitsUnits m)m)

Dogan Burda Net Dogan Burda Net CirculationCirculation
((UnitsUnits m)m)

11.3%11.3% --22.8%22.8%

45.9%45.9%

16.7%16.7%
--32.5%32.5%

ThanksThanks toto relaunchrelaunch of of lowlow pricedpriced--highhigh circulationcirculation magazinesmagazines, , overalloverall circulationcirculation levelslevels
in in thethe industryindustry improvedimproved andand nownow stabilisingstabilising since 4Q06 since 4Q06 afterafter the athe a slightslight covercover priceprice

adjustmentadjustment in 2006 for thein 2006 for the weeklyweekly newsnews magazines magazines whichwhich werewere thethe driverdriver of of thisthis
highhigh circulationcirculation strategystrategy..
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Major Developments in 2007Major Developments in 2007

Chip , Level , Chip Online and Level Online, which are the leadeChip , Level , Chip Online and Level Online, which are the leaders of their rs of their 
segments (IT and gaming) were added to the product range in Sepsegments (IT and gaming) were added to the product range in Sep’’07. 07. 

Improvement in customised magazine portfolio with DImprovement in customised magazine portfolio with D--Smart and  Gold Smart and  Gold 
Istanbul, in additon to Pegasus, ASM Vital, AcIstanbul, in additon to Pegasus, ASM Vital, Acııbadem Health.badem Health.

Successfull launch of ELLESuccessfull launch of ELLE’’s seasonal magazines : Elle Luxe and Elle On The s seasonal magazines : Elle Luxe and Elle On The 
Beach. Elle On The Beach is a creation of Turkish Elle team.Beach. Elle On The Beach is a creation of Turkish Elle team.

Cover price increases in Elele, Elle and Seninle (women magazinCover price increases in Elele, Elle and Seninle (women magazines) by %16es) by %16--2020

Nearly doubled seasonal(oneNearly doubled seasonal(one--shot introductions) profitability due to right shot introductions) profitability due to right 
subsidiary brand creationssubsidiary brand creations

26 city supplements of Tempo, Capital, Ekonomist with local edi26 city supplements of Tempo, Capital, Ekonomist with local editorial content torial content 
aiming to collect additional advertising.aiming to collect additional advertising.
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0.3
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FY06

-Operating Profit

1,512Net Profit

446.8EBITDA

(2.1)Operating Expenses

(4.4)Cost Of Goods Sold

6.1Net Sales
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SummarySummary ResultsResults –– FY07FY07

Recovery achieved in 2007 after two years of investments Recovery achieved in 2007 after two years of investments 
between 2005between 2005--20062006
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Lower production costs due to no significant launches and relaunLower production costs due to no significant launches and relaunches in 2007 and ches in 2007 and 
stronger advertising dynamics brought higher gross margins in 20stronger advertising dynamics brought higher gross margins in 200707

RevenueRevenue & & CostCost AnalysisAnalysis--FY07FY07

27.332.925.822.010.08.3Gross Profit

10.2

3.0

16.9

160.7

(8.8)

10.3

(22.0)

(2.2)

18.0

Ch.%

33.2

52.0

21.8

0.2

30.0

77.8

1.3

33.8

42.7

FY06

39.8

49.7

23.2

0.2

26.2

82.5

4.2

29.0

49.3

FY07

(12.7)6.57.1Production Costs

42.80.10.03Depreciation

6.56.65.7Other costs

(4.4)13.212.8Total COGS

20.043.339.3Gross Margin %

6.123.221.0Total Revenues

0.4

6.9

16.0

4Q07

236.20.5Other

(14.1)7.0Circulation

15.313.5Advertising

Ch.%4Q06Million YTL
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446.89.51.739.93.12.2EBITDA

1,5125.30.33(3.7)1.651.71Net Profit

-0.70.7-0.20.2Depreciation

3,6046.90.222.32.21.8Profit Bef.Inc.Tax

-(1.6)0.1639.9(0.5)(0.1)Tax

(94.4)0.11.6(230.7)(0.5)0.4Other Inc, Net (exc.depr) 

(2.1)26.427.011.77.76.8Total Operational Exp.

112.7

-

9.0

21.2

2.6

(37.5)

Ch%

11.210.320.83.83.1Overhead&Gen.Admin

6.4(1.2)70.02.41.4Operating Profit

9.17.518.82.42.1Other Marketing Exp.

1.00.5225.60.50.2Financial Income

1.00.9(14.1)0.20.3Depr.&Amortization

5.28.3(13.6)1.31.4Advertising& Promotion

FY07FY06Ch%4Q074Q06Million YTL

OperationalOperational ProfitabilityProfitability –– FY07FY07

Lower advertising and marketing expenses contributed to profitabLower advertising and marketing expenses contributed to profitability as well and ility as well and 
EBITDA  improved sharply year on year. EBITDA  improved sharply year on year. 
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OperationalOperational MarginsMargins NormalisingNormalising
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EBITDA EBITDA MarginMargin (%)(%)



12

BalanceBalance SheetSheet SummarySummary

-

39.8

54.7

10.1

-

-

10.1

2007

-

34.5

47.8

1.8

-

-

1.8

2006

--Investment

48.745.2Total Assets

34.2

1.7

-

-

1.7

2005

3.3Net Cash (Net Debt)

33.9Shareholder’s Equity

-Long Term Bank Debt

-Short Term Bank Debt

3.3Cash&Cash Equivalents

2004Million YTL



13

Conclusion & Outlook

Main Strategy which began in the middle of 2005, was to increase reach
frequency aiming to catch non-magazine advertisers and to improve magazine 
market share in advertising with low priced magazines with high circulation. 

Due to the strategy designated in 2005, investment in terms of HR, 
advertisement, promotions has been completed in the fiscal year 2006. The
positive results of these investments -like increasing ad rates&volumes, and
higher operating income- is achieved by 2007 .

Strategy will be focusing on current portfolio and evaluation of new projects 
regarding the monetisation of existing content through online activities. 

We are expecting 14-15% advertising growth and slight improvement in our 
margins in our existing businesses under the assumption of stable macro 
economic conditions, implying a 4-5% GDP growth in 2008.

First quarter ad growth is likely to be in line with the budgets. 



AppendixAppendix –– Historical Annual and Historical Annual and 
QuarterlyQuarterly FiguresFigures
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112.7
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Operating Profit
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Financial Income
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* * AfterAfter YTL1.24m YTL1.24m monetarymonetary lossloss, , 
inflationinflation accountingaccounting in 04.in 04.
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QuarterlyQuarterly CirculationCirculation andand AdvertisingAdvertising
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CirculationsCirculations have increased between  2Q05have increased between  2Q05 and 2Q06 thanks to and 2Q06 thanks to 
the low cover pricethe low cover price strategies, and now after cover price strategies, and now after cover price 

adjustments in 2007 circulations are stabilising, but still overadjustments in 2007 circulations are stabilising, but still over
2004 levels. 2004 levels. 
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(12.7)26.226.456.736.886.1630.02Production Costs

42.80.240.080.070.050.050.17Depreciation

6.523.216.635.315.715.5721.79Other costs

(4.4)49.6713.1512.1012.6411.7851.98Total COGS

20.039.843.337.944.431.333.2Gross Margin %

6.182.5423.1919.4922.7217.1477.79Total Revenues
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QuarterlyQuarterly RevenueRevenue & & CostCost AnalysisAnalysis--FY07FY07
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446.89.453.122.153.880.291.73EBITDA

1,5125.271.651.102.69(0.17)0.33Net Profit

-0.650.160.160.160.160.65Depreciation

3,6046.872.181.503.35(0.16)0.19Profit Bef.Inc.Tax

-(1.60)(0.53)(0.40)(0.65)(0.01)0.14Tax

(94.4)0.09(0.52)(0.06)0.360.311.56Other Inc, Net (exc.depr) 

(2.1)26.437.675.997.005.7727.00Total Opr.Exp.

0.99

6.44

11.17

9.12

0.95

5.19

2007

112.7

-

9.0

21.2

(2.6)

(37.5)

Ch%

3.762.572.662.1810.25Overhead&Gen.Admin

2.371.393.08(0.41)(1.19)Operating Profit

2.442.242.432.017.53Other Marketing Exp.

0.490.330.070.100.46Financial Income

0.220.230.250.250.92Depr.&Amortization

1.250.951.651.348.30Advertising& Promotion

4Q073Q072Q071Q072006Million YTL

QuarterlyQuarterly OperationalOperational ProfitabilityProfitability –– FY07FY07


